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What kind of workplace do you want to be in?
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o >80% Hong Kong workers are
not fully engaged

3%

... said they would have to leave
their organisation in
orderto advancetoajob
at a higher level.

39%

feel they are often bothered by
excessive pressure onthe

30%

feel they are able to Sustain the 01T Wat

owers atson
level of energy they need Global Workforce Study
throughout the work day.
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68% of Hong Kong's bosses expect
employees to be available or contactable
while on annual leave or outside office hours.

21.4%

of employees
see that most
people do not
leave work before
their bosses/
supervisors do

30.7%

of employees say

work-life balance
is not talked about
in their company

18%

of employees feel that they
cannot raise concerns
about work-life balance
if they want to get ahead
in their company
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6% higher net profit margins

5 times higher shareholder returns
Happy employees 50% more productive
Healthy workplace means 11% higher
revenue per employee
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work-life balance

factor affecting productivity, engagement and
attraction and retention of talent:

Strong Business Case for 71.8% of employees say work-life balance is a critical

25.8%

24.1% S 21.9%
work-life balance is - work-life balance . work-life balance
among the top 3 : ismore important ! is among the top
factors affecting my ] :

than money when
| choose to join,
stay with or leave
a company

3 factors | consider
when | choose
to join, stay with
or leave a company

motivation and
productivity at work



COMMUNITY BUSINESS

“Work-life balance is about people having a
measure of

. It Is achieved when an
iIndividual’s right to a fulfilled life inside and

outside paid work Is accepted and respected
as the norm, to the mutual benefit of the

Individual, business and society.”
- The Work Foundation
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N
How many women are
= ® there among senior
‘ management?
> Y
N
Does the company invest

in developing local talent?|
J/

How does the company

! develop Gen Y/ Gen Z
talent?

J
\

Is the company hiring
people with disabilities?

J
)

N
Does the company tolerate

What does the company
discriminatory behaviour

§  \s doto leverage more
\%,‘%—a«““ towards sexual minorities?) | k%ﬂ experienced employees?)
21" CENTURY
WORKPLACE

$PEAT

All-inclusive H
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Geography

Korea
Hong Kong
Singapore

Japan

China

Thailand
Vietham
Indonesia
Malaysia

India
Phillippines

% population

aged 15to 59 in aged 15t0 59 in

2009

68.1
70.2
67.4
56.9
67.9
67.1
65.6
64.2
63
61.3
59.6

GGLE CONTINUES 4

% population

2040

47.8
49.3
49.2
44.6
53.7
56.4
56.6
S7.7
59.5
62.2
61.1

% Change from
2009 to 2040

-29.8%
-29.8%
-27.0%
-21.6%
-20.9%
-15.9%
-13.7%
-10.1%
-5.6%
1.5%
2.5%

MALE FEMALE
B+
75-79
70-74
G5-65
60-64
55-39
0-54
4549
40-44
35-3%
30-34
25-7%
20-24
15-19
10-14
5-9
04
500 400 300 200 100 0 0 100 200 300 400 500
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Companies with most gender-
diverse management teams*

I Industry average

11.4% 11.1% - 48% 64% X1

Economic performance of the companies with most gender-diverse
management teams compared with their industry average

Average ROE™ Average EBIT™ Stock price growth™™ 2005-2007
2003-2005 2003-2005 compared with Eurostoxx 600
sectorial indexes

" BB companies, identified with the scoring system developed by Amazoens Eure Fund
" BT companies, data not available for two companies
"t T3 companies, financial sector not included
vt Ofthe 89 most gender-diverse companies, 44 have a market capitalization greater than 2 billion euros
Source: Amazone Ewofund database; Amadeus; Research Insight Datastream; Bloombeng, Mckinsey
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Diverse and inclusive companies outperform and
have more satistied customers and team members

39%

28%
47% 25% 4
i . " i i

DJIA S&P 500 NASDAQ

Customer Profitability Productivity
Satisfaction

-22% 17
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Legal compliance
Mitigating risk
Managing reputation

Litigation in other
parts of the world
(US, UK)

* Global, more
exposed workforce

 Attract and retain the
best talent

« Offer benefits beyond
remuneration

» Access new talent
pools

* GenY is demanding it
» Shortage of talent

* Differentiate their brand
In the marketplace
(extreme competition)

 ‘Diversity of thought’
* Higher productivity
» Greater innovation

* Improved decision
making

 Better Corporate
Governance

* Winning Customers

18
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What kind of workplace do you want to be in?
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e Community Business

* A unigue non-profit organisation dedicated to advancing
Corporate Social Responsibility

Lead, ispire and support businesses

to improve their positive impact on people and communities

_

s CSR Strategy “#8 Diversity & Inclusion

3§ Community Investment Work-Life Balance

/




